wich

time after time



Visit Greenwich 2016-19

CEOQO, Visit Greenwich

‘Tuesday 22 March, 2016



Overview

A Destination Performance 2015
A Highlights of 2015

A 2016-19 Plan & Priorities

A Special Projects

A Making the Most
of Visit Greenwich

visit



UK Destination Performance 2015

The Value of Tourism

Value of Tourism to the UK Economy - 2014

£121.1bn (7.1%) of UK GDP

The Blue Book, ONS, 2015

Total Revenue from Tourists - 2015

£127.4bn’

KEY
IntEound
. Domestic y
. Outbound
UK Air Fares
[ | Day \isitors 2.3**‘
*Provisional / Estimate **From 2013 Spend (Ebn)

Value of UK Tourism By Region - 2014

Day Visits Yo Domestic % Inbound

(E£m) (Em) (Em)

East Midlands 2586 49 1107 4.9 428
East of England 3913 7.4 1604 71 967
London 10732 203 2889 128 11830
North East 2277 4.3 616 2.7 216
North West 5370 102 2485 109 1330
South East 7571 143 2448 10.9 2160
South West 4691 89 3933 17.4 1040
West Midlands 3864 7.3 1153 5.1 761
Yorkshire 4147 7.8 1728 7.7 570
Scotland 5020 95 2871 12.7 1390
Wales 2677 5 1735 7.7 335
Total 52848 100 22549 100 21027

%

2.0
4.6
56.3
1.0
6.3
10.3
4.9
3.6
2.7
6.6
1.6
100

Total
(Em)

4131
6499
25484
3116
9186
12204
9690
5790
6461
9303
4760
96724

4.3
6.7
26.3
3.2
9.5
12.6
10.0
6.0
6.7
9.6
4.9
100

Direct
employment

76,496
120,343
471,928

57,704
170,113
226,003
179,450
107,230
119,639
172,282

88,144

1,789,333

%

4.3
6.7
26.4
3.2
9.5
12.6
10.0
6.0
B.7
9.6
4.9
100

IPS, GTBS, GB Day Visits Survey, 2014
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UK Destination Performance 2015

Inbound Tourism

Visitor Numbers and Total Spend e e B

£609 7.7 nights £14 billion
IPS 2015 (provisional), IPS 2014 ) ) ‘

?Eﬂ ? E[} Office for Namﬁ‘;ﬁ”;{;ﬂg Office for National Statistics Total spending by international students* on all types of
- ~ ; course in the UK, from English language to doctoral degrees,
21 v j El . 5- was estimated to be £14bn, with the potential to grow to

Top 10 Source Markets
o 1 I:I ? G E‘ P £25bn by 2020.
= e Spend (£m] Rank Estimating the Value to the UK of Education Exports, Department for Business,

?[:.:I. b 34 ) b United States of America 2,944 9 Innovation and Skills, June 2011 “Not all students are dassified as tourists
1 Germany 1,478 2
— EDD 31'E France 1.434 3 Growing and Declining Markets (2013-14)
E 19.5 335 E Australia 1,024 4 Largest Increase in Visits Largest Decline in Visits
E. P Chile + 49% irish Republic - 3%
&« 190 3.0 = Spain 1,082 5 P
- ' o Ukraine + 49% Hungary - 3%
- 13 - ?? £ o= Italy 922 6 Mexi o Austri 20,
c 0.9 =R T Irish Republic 870 7 c:"'“ * ;g; C”S":R s
QO F) [ e— Netheriand 51 & ina + 36% zech Republic - 1%
=1 18.0 32, = etheriands Kuwait +35%  Japan - 0%
tn 1 ? - ? -l = Norway 548 9
" . b 3 International Passenger Survey, Office for National Statistics
! Sweden 503 10
¥ !
1 ?' U j 1 ' ['II International Passenger Survey 2014, Office for National Statistics
16.5 30.5
1 6 |:| 3[] [} UK’s Share of Outbound Visitors from BRIC Markets (%)
' ' 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
| razi .65 .85 - .45 .05 .64 . .1 .85 4
5. 5 Brazil 2 6 2.8 2.80 3 3.0 2.6 3.39 312 2.8 293
Russia 0.62 0.83 0.65 0.57 0.40 0.43 0.47 0.45 0.52 0.82
1 1 E*
2008 2009 2010 2011 2012 2013 2014 2015 India 3.79 4.40 3.44 3.30 2.47 2.86 2.50 297 225 2.21

. . . L . China 0.31 0.51 036 023 019 019 021 022 020 047
Intemational Paszenger Survey 2015, Office for National Statistics  “Provisional

International Passenger Survey, Office for National Statistics
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Highlights of 2015

Product Development
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Highlights of 2015

Major Events



